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Setting a filter to control advertisements 


directed to a user. 




201a 






Receiving advertisements based on the filter setting, 


at the user's personal device. 




202a 






Accepting the advertisements at 


the user's personal device. 




203a 






Providing the user with rewards for 


accepting the advertisements. 




204a 



Fig. 2a 



A User logs onto an internal service 
configured to control advertising messages. 



201b 



The user may create 
a profile containing 
filter criteria. 

203b 




User updates filter 
criteria in the user's 
profile .205b 



The internet sei 
filter criteria from 


"vice reads the 
the user profile. < 
206b 


^ 


4 

r 


The internet service provides (e,g, filtering) 
third party advertisements to the user based 
on the filter criteria. 207b 



208b 



No 




Providing the user with a reward(e.g. cash) 
and updating the balance in 
the User's reward account. 209b 



210b 




No 



Redeem user rewards and update the balance on the 
User's reward account. 211b 



Fig. 2b 



Examining User profiles from an internet service 
where the User profiles contain filter criteria which 
provides what advertisements are acceptable to the user 
and the minimum compensation required by 
the user for accepting the advertisements. 



301 



Comparing the filter enter 
with the type of recip 
wishes to send ad 


a from the user's profile 
ients the third party 
vertisements to. 

302 




r 


Selecting target recipients for advertisements. 

303 



Fig. 3 



Receive user request to access an area online 
(e.g. register with ad rewards program 
website, obtain email account. 

401a 



In response to user request, presenting a quiz 
question and the acceptable manner of response 
to the user in order to determine if the 
user is human or automated respondent. 402a 




Presenting the user a quiz in an audio format 
(e.g. delivering tlie live or recorded voice of a person 
through the user's speaker). 

401b 






Asking the user to identify an 

(e.g. ge 


attribute of the audio format 
nder) 

Am 



End quiz. User failed 
verification process 



404b 



No 




Yes 



End quiz. User failed 
verification process 



406b 



No 




Yes 



User passes quiz and is validated as a human user. 

407b 



Fig. 4b 



Receiving a user request to access an area online 
(e.g. register for an ad rewards program, sign up for 
an email account, enter a sweepstakes, etc..) 

401c 



End quiz. User not 
verified as a 
human user 

406C 



Advising the user that in order to take the quiz 
they will need to differentiate meaningful 
words from buffer words where different 
words are spoken in cadence. 



402c 



T 



Further advising the user that they will need to 
combine the meaningful words into the quiz 
question being asked. 

403c 



I 



Providing the user with different words spoken 
in cadence where the words are delivered in 
an audio format to the user. 

404c 




User passes quiz and is validated 
as a human user. 

408c 



A user attempts to access an advertising message 
(e.g. user points and clicl<s a graphical image.) 

401 d 



In response to user attempt to access an 

advertising message, the user is presented 
with a quiz to determine if the user is 
human or an automated respondent. 



402d 



The user may abandon the attempt to access the 
advertisement or respond to the quiz. 

403d 



End quiz. User not 
verified as a human 

user and will not 
receive rewards for 
viewing the 

advertisement. 



405d 




User passes quiz and is validated 
as a human user. User will receive rewards 
for viewing the advertisement. 



407d 



Fig. 46 



in 



5 o 
E 

Q- 2 t5 

c 2 CD 

o = ifl 

^ 0} CD 
CO 



; -5 



HI 



o 
sz 

CO 

c: 

o 
CO 
I 

<D 
CO 

CL 
.9 

ti= 
c: 
o 
O 

CO 



CD 
CO 

3 



CD 


o 




> 




O 

Q. 


CL 

CO 

1 


on 






< 

o 


mogi 


lifica 




CD 


CD 


ubmi 


forD 


Qu 


CO 







CO 
CD 

E 

CO 



CD 
CO 
3 



CD 
-I— » 

-9 

< 



CO 
CO 



CD 

E 

CO 



o 

CO 



CD 

< 



LU 
< 



CD 

d 
CD 

CI> 



o 
o 
to 



CO 
CM 

T— - 

CO 











m 






CD 




-o 




o 
o 


'co 




Q 


N 



<D 

E 

8 

!P 
o 

CD 
CO 





ZD C> 



^ i:^ 
CO JJ3 3 



in 



O 
CO 

c 

CD 
0) 

o 
CO 

i 

CD 
CD 
CO 
Q_ 

o 

3 

H— 

cr 
o 
O 

CO 

CD 
» 

I 

CD 
CO 
ZD 



o 
Id 

2^ CO CO 
CD 

Q 



S£ CO 
CO =3 
CD C 

CO o 

CD CQ 



f ^ 

E m 

CD 

Q 



CD C^- 
CO 

TI JO 

CO > 



r 



o 
o 

CO 



CD 
O 



O 
O 
CsJ 



O 



o 
o 



CD 

E 

CO 



CD 
< 



o 



LP 



CP 



O 
O 



<D 

<D 
O 



o 
o 



o 
o 
to 



o 
o 
o 



CP 



LP 



o 
o 
in 



o 



■* — 

o 

s 

CO 

Q 



CD 

o 
o 
9- 
rsi 



LP 



LP 



cz> 
o 
o 

C3) 



cz> 
o 
cz> 
o 



o 

CD 
CO 

o 



o 
cz> 
o 
o 



LP 



LP 



o 
o 
o 
to 



to 



CO 

o 



<D 



CD 
CD 
CO 



CO 

_^ 

cz 
o 

CQ 

o 




LU 

< 

Q 
CL 



CO 



CD 



CD 
CO 

E 



-22 



CO 

cr 
o 



CO 
CD 



CO 

CO -4: 



CO 
CD 



CD 
CO 

> 



CO 

cz 
o 



CO 

o 

u — » 

CO 

E 
o 

H — » 7^ 

CO ^ 



CO 

o 

:^ CO 



< -o 

>^ CO 

E 

"O CO 
CD CD 

d 

CD 
CD CO 



CO ^ 
CO CO 

"P sz 

CO ^ 

& Q 

< 

II 

CO 

1— 

5 CD 

<C CO 
= ^ 



CO 
3 



c: 
o 
CQ 

16 

^ o 



CO 

CO 
JZ 
CO 

o 
o 

CD 

o 



CO 



CO 

c: 
o 



CO 

CD ^ 
CO 

CO o 
CD *+:r 

JZ o 

CO 1- 



CD ^ 
CO ^ 



3 £ 



CO 



UJ 



c < 

O Q 
CD CL 

CO 

ZD CO 
- c: 
0-2 

CO o 
LU O 



CO 

o 

CD 
CO 
13 
-•— » 
CO 



CO 
CD 
X 

o 
.0 

o 

CD 

xr 
o 

CO 
05 

o 
cz 

CD 



■C3 

CD § 
CD 5 

CI K 

LO 
CD - 
CO CD 

Q. CO 

_ -s 

CD ^ f- 
"O — 

^ C= CD 

O ^ -O 

CD O" 'c: 
^ O' t:^ 

O C-- CO 



CO 

CD 



a 
o 
o 

m 

u 
m 

o 

m 
O 

m 



". -.^V- 





i'.:-. •'•:^>:v^-•.■.^!;■.V. 




=;-.•:-- ..-O ■•.•'-.* 




•'■-••■;.'..y::i 
A: ■•■-c-.y^ 

r' ••/•■'i-r • 
■■■:::.:.::••>•>:-!■.••■ 



••• v:.. v.. i^-.<> •,■ 

.1 



..^s^ i.::- 



o 







:::.] 



:•^;:r.o:.;;:t:■;:^ 





m 



o 
o 
oo 



0 o 
xz E 

iS CO 
CO- 

1 2? 



CNJ 

^ o 
£ ^ oo 

-Q Nl 
"O '=5 



1^ 
O CO 

CO CO 
o ^ 




oo 
Li. 



CO 
LU 



1 


obi 






II 




2 





'05 

o 

2- 
to 

CO CO 

c: 

CO 



o 

CO 




CO 
LU 



CD 



00 

o 



O 

•i-H 

o 

O 

GO 

a 
o 

PQ 

Q 
S 

T3 



< 

t 

00 



"5 



a 
o 

PQ 

o 



C/5 




The SmartPenny success story. 

A short biography of the hottest 
Internet startup and how it 
rocketed to fame and fortune 



1002 



$P 25,000 



Click here to buy 




1004 




All Poems are $P5000 
Unless otherwise noted 





Twighlight Dreams $P7500 




Fig. 10 



User reads e-mail OR visits 

web page througli 
conventional means {surfing, 
wearch engine, referrals) 



1102 




YES 




YES 



User clicks on SmartTip 
URL button 



1110 




YES 



1100 



User proceeds 
as he normally would 



^1106 



Display SmartPenny.com 
sign-on page 



1114 




NO 



Fig. 11A 




Show user 
SmartPenny.com 
login page. 
User logs into 
system 



1120 



YES 



® 



Variable 



User is pompted to enter 
the amount of tip (input 
box, click dial, selection 
box, radio buttons, etc.) 




1126 



User enters optional comments 
to be sent to web page owner 



Fixed 



1128 



Tip request with tip amount and comments 
are sent to SmartPenny servers for processing 



1130 



User receives generic or custom Thank You message 



Content Providers can politely ssolicit gratuity by 
including the SmartTip^^ button to their web pages. 
An Example is shown below: 



Click here to leave a tip 




I hope you enjoyed this article. I 
welcome your conmients and 
contributions. Thanks! 



1202 



SmartTiiy" screenshots 

This is an example of what the SmartTip™ window may look like: 



Enter Tip Amount $P 2500 

M204 

Please enter any comments here: 


o 










^^1206 





SUBMIT TIP 



CANCEL 



Fig. 12 
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Demographic Reward Matrix 



1802 





Six months of daily usage? 


Show 




Gender 


Age 


{Due for vacation) 




Reward 


MALE 


Young 


NO 


NO 


$ 1.50 


MALE 


Young 


YES 


YES 


$ 3.50 


MAI P 
IVIALt 


Middle 


NO 


MO 


H) u.ou 


mALt 


Middle 


YES 


Yto 


c>>. z.ou 


MALE 


Senior 


NO 


NO 


$ 0.50 


MALE 


Senior 


YES 


YES 


$ 2.50 


MALE 


None Given 


NO 


NO 


$ 0.50 


MALE 


None Given 


YES 


YES 


$ 2.50 


FEMALE 


Young 


NO 


NO 


$ 1.10 


FEMALE 


Young 


YES 


YES 


$ 3.10 


FEMALE 


Middle 


NO 


NO 


$ 0.20 


FEMALE 


Middle 


YES 


YES 


$ 2.20 


FEMALE 


Senior 


NO 


NO 


$ 0.10 


FEMALE 


Senior 


YES 


YES 


$ 2.10 


FEMALE 


None Given 


NO 


NO 


$ 0.10 


FEMALE 


None Given 


YES 


YES 


$ 2.10 


None Given 


Young 


NO 


NO 


$ 1.00 


None Given 


Young 


YES 


YES 


$ 3.00 


None Given 


Middle 


NO 


NO 


$ 0.10 


None Given 


Middle 


YES 


YES 


$ 2.10 


None Given 


Senior 


NO 


NO 


$ - 


None Given 


Senior 


YES 


YES 


$ 2.00 


None Given 


None Given 


NO 


NO 


$ - 


None Given 


None Given 


YES 


YES 


$ 2.00 



Fig. 18 




HML 
Browser 



HTML 
Browser 



HTML 
Browser 



HTML 
Browser 



HTML 
Browser 



V 



\ 



Database 
1910 



www.SmartPenny.com 




webserver 


1906 


Java servlet 


1912 


SmartPenny application 


1908 



Fig. 19 



Merchant Account Priority Bid Matrix 

Enter your destination URL and the desired bid for each consumer attribute. 
The combination of your bid matrix and the customers' profile will create a unique 
search result list sorted by resulting bids. You have the option of passing a 
portion of your bid along to the consumer when the click to your site. Enter the 
percentage of the resulting bid you wish to pass on to your visiting customer in 
the percent field. 

Pass Through Percent: ®o% ^25°/ ^50°/ \ 



URL: 

Returning Customer = "Yes"? 
Keywords: 

Keyword 1: 
Keyword2: 

Gender: 



http://www.your 



$1.00 



$0.25 



$0.20 



2002 



Household Incomt 

$50,0 
$100,0( 



Age: 



Example: Your_Company.com sets its bid levels to 
attract its target customers. With these settings, a new 
customer searching under "Keyword2" who is a 35 
year old, married male, with two children and 
household Income of $75,000/year and has made 
purchases from your site in the past will trigger a bid 
of $2.20, 0% of which will be passed on to the 
customer when he clicks to Your_Company.com's 
site. 



Marital Status: 



Children in Household: 



65+ 
Married 
Single 
0 
1 

2+ 



$0.05 



$0.10 



$0.20 



$0.00 



$0.10 



$0.40 



Merchants may elect to pass through a portion of their bid to the consumer to be 
more aggressive in attracting consumers to their site. Search results will be ranked 
based on the bid offered. Sites who offer a reward will have that reward listed next 
to their link. 

Ex3nnipl6* 

Given a certain consumers demographic profile: FIQ. 203 



Amazon.com bids $1 .50 
Pets.com bids $1.10 
SmallFry.com bids $0.50 

CrazyEddy.com bids $1 .00 and elects to pass 25% or $0.25 through to the visiting 
consumer 

Results display as: 

.Site Your reward for visiting - 



1. Amazon.com 



The best books online 



2. 



Pets.com 



The best pets online 



3. 



CrazyEddy.com 

We're crazy! Try us! 



$0.25 



4. 

We're 



SmallFrv.com 

small, but we try harder! 



Fig. 20b 



